Braintree Insights for
Magento Merchants
Close the mCommerce Gap and
Claim Your Piece of the $700 Billion Pie

THE SMARTPHONE

is fundamentally changing how
we shop—in 2019, almost $700
billion in sales revenue will come
from mCommerce. And by 2021,
mCommerce will account for
almost 73% of the total
eCommerce market

$700 billion
Expected mCommerce
revenue in 2019

However, studies
show that the mCommerce bucket is leaky.

While 51% of online shopping traffic
comes from the small screen...

...mobile accounts for only
31% of purchases.

How can we close this gap and
drive more revenue?
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4 SIMPLE STEPS
to Increase Revenue by 9.27%*

Align Your Goals With Your Buyers’

#1

MERCHANT’S GOALS

SHOPPER’S GOALS

I want to grow
my business.

I want to easily find what I’m
looking for.

I want to decrease cart
abandonment.

I want to check out quickly
without hassles.

I want to offer more payment options
to increase conversions.

I want to pay with my favorite payment
method (including mobile wallet
options like PayPal One Touch™,
Apple Pay, and Google Pay). I also
want a consumer credit option.

I want to support cross border
payment types for countries like
Germany, Italy, Netherlands,
and so on.

I want to pay in my
own currency.

I want to encourage customer
advocacy to reach more
Millennial shoppers.

I want to share my shopping
experience through Venmo.

*Revenue lift is a weighted average of experiments with positive results, collected during December 2018 by the Mobile eCommerce Optimization Initiative.

Improve the Customer Experience and
Implement Global Payment Options

#2

Install the Braintree Insights extension to access a library of global payment options and leverage conversion
expertise from Magento Community Insights. With the Mobile eCommerce Optimization Initiative, you’ll discover
your optimal combination of payment options to increase your revenue.

PREFERRED
PAYMENT OPTIONS

CROSS BORDER
COVERAGE

TESTING AND ANALYTICS SERVICE
Community Insights

Standardized optimization experiments leveraging adaptive learning and AI.

Conduct Multivariate Testing for an
Immediate Revenue Lift of 9.27%*

#3

No more guesswork. Just real, measurable growth. Take advantage of a suite of standardized multivariate optimization
experiments to find the right combination of payment options for your customers, your market, and your growth.

AVERAGE
EXPERIMENT
RESULTS

+9.27%

Visitor
Geography

Device
Types

Revenue per
Visitor

Classic Aviator Glasses

Price: $89.99

+6.83%

Size: All
Color: Gold

APPLY

ADD PROMO CODE

Conversion
Rate

Button
Locations

+2.58%

ADD TO CART

Average
Order Value

Payment
Types

Classic Aviator Glasses

Price: $89.99
Size: All
Color: Gold

+ HAVE A PROMO CODE?

COLLAPSE THE COUPON
AND PROMO CODE FIELD
The Experiment

ADD TO CART

+8.04%
RVP Lift

From the Mobile eCommerce
Optimization Initiative

*Revenue lift is a weighted average of experiments with positive results, collected during December 2018.

Iterate and Repeat

#4

NEW REVENUE

Testing doesn’t stop with payment options. Ongoing optimization experiments through the Mobile eCommerce
Optimization Initiative provide long term growth. Compound revenue with continued testing and iterative changes.
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WHAT’S INCLUDED WITH BRAINTREE INSIGHTS?

60 Days

Sponsored use of the
HiConversion
multivariate testing
software for 60 days

+75 Experiments
Access to over 75
pre-designed
optimization
experiments

CRO

Sponsored support
from Conversion Rate
Optimization (CRO)
specialists

Insights

Ongoing global
insights into mobile
optimization trends

An estimated average revenue increase
of $927,000 (per $10M in revenue)
Switch to Braintree Insights now. Start experimenting and watch your revenue grow.

We install/configure the Braintree and
HiConversion extensions on your site.
We monitor conversions for 2-4
weeks to get a baseline.
We jointly discover weak points in
your checkout process.
We implement agreed upon
optimization experiments and jointly
review revenue impact of each one.
Keep only those you want.
Get ongoing access to shared
insights from participating merchants
in the Mobile eCommerce
Optimization Initiative.

GET STARTED TODAY

Improve the User Experience and Watch Your Revenue Grow!

