
Optimize Your Checkout Experience

Braintree plus Insights
Customize Your Payment Options and Help Grow Your Revenue. 

Customize the payment types you offer your customers with Braintree and leverage the conversion 
expertise from Magento Community Insights. With Braintree plus Insights, you can discover the optimal 

combination of payment options to help increase your revenue.

Conduct Multivariate Testing and Optimize your Checkout Funnel
Take advantage of a suite of standardized multivariate optimization experiments to create the optimal 
checkout experience and the right combination of payment options for your customers, your market,  

and your growth. 

Install the Braintree Insights extension 
to Magento and get access to a library 
of payment options including:

Popular Mobile Wallets
PayPal Smart Payment Button
Cross Border Payment Options

Community Insights

Discover your optimal combination of payment 
options with multivariate testing insights and 
consulting from optimization experts.
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*Revenue lift is a weighted average of experiments with positive   
  results, collected during December 2018.
  Source: https://www.mobileoptimized.org/average-performance-results/



Switch to Braintree plus Insights and Start Experimenting

Expand globally with ease 
Select from our suite of local and global 
payment types to accept payments for 
consumers across the globe.

Leverage our trusted checkout 
experiences
The insights gathered from our testing 
influences the checkout experiences of the 
Braintree plugin.

2 months of 
free testing

Out-of-the-box 
experiments

Consult with 
experts

A community of 
insights

Get Started in Six Simple Steps

Schedule your kickoff call with a Conversion Consultant from 
our testing partner, HiConversion.

Consultant will setup testing with the Braintree for your site.

Consultant will monitor conversions for 2-4 weeks to get  
a baseline.

Consultant will jointly discover weak points in your  
checkout process.

Consultant will implement agreed upon optimization 
experiments and jointly review revenue impact of each one. 
Keep only those you want.

Get ongoing access to shared insights from participating 
merchants in the Mobile eCommerce Optimization Initiative.

To learn more about how you can improve the user experience and help grow your 
revenue, contact: DL-PayPal-Magento@paypal.com
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Customize testing and data efficiently
Tap into the support of user experience 
consultants and two free months of unlimited 
multivariate testing.

Access a library of Insights
The community library of over 100+ 
experiments (aggregated and anonymous) 
available for you to learn from and adapt for 
your site.


